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Reading for the Real World, Fourth Edition is a four-level series designed for intermediate to
advanced English learners looking to improve their academic reading fluency and comprehension.
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The fourth edition includes:

* New and updated readings on important current topics from a variety of academic subjects
* Reading comprehension exercises designed to hone comprehension skills such as identifying
the main idea, understanding details, and making inferences

* Pre-reading and post-reading exercises to reinforce the New Academic Word List (NAWL)
vocabulary words encountered in the readings

* Graphic organizers and other summary activities that provide practice in summarizing texts
accurately and concisely

* Supplemental readings that allow students to explore a different area or issue related to the
main passage

* Audio recordings of all reading passages to reinforce correct pronunciation and reading
fluency

* An interactive application for supplemental learning

* Downloadable materials, including answer keys, words lists, and tests, can be found at
www.compasspub.com/RRW4e2
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'UNIT OVERVIEW |

‘Space & Exploration

WHY GO
INTO SPACE?

PRE-READING QUESTIONS

Think about the following questions.

1. Would you like to travel to space? What would you do while you were there?

2. Do you think sending people to the Moon again should be a priority? Why or why not?
3. Why do you think governments spend so much money exploring space?

VQCABULARY PREVIEW

Match each NAWL word with the correct definition.
1 shuttle a. woven or knitted material

2 fabric

3 quantum wo things which means both
4 optical
5 missile

6 contradiction ong distance before exploding at thé
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Reading topics are chosen for their
relevance to students in the real world
and are organized by academic subject.

Three questions encourage students to
activate their existing knowledge about
the topic in preparation for reading.

B

A simple matching exercise introduces
students to the target New Academic
Word List (NAWL) vocabulary they will
encounter in the reading.

Questions in the margins
help students monitor
their comprehension of
the structure and content
of the passage.

What did the

Challenger
and Columbi

An engaging reading
educates students on an

academic topic of high

101

interest.



READING COMPREHENSION

I Mark each statement as true (T) or false (F) according to the reading.

—® SUMMARY

Fillin the blanks with the phrases in the box.

f factors that

During the Cold War, both the US and USSR used advances in space as a way to boost

READING COMPREHENSION

Questions of various types
help students assess their
comprehension of the reading’s

Iso brought both

and allow us to

main idea, key details, and

using G

of

more.

2 Whichis NOT true according to paragraph 27
was a source of patiotism during the 20th century

7s think it important to go back to the Moon.

a. Itstrongly opposed the
b It most likely prefers NA

VOCABULARY PRACTICE

Fillin

in the box. Chang if necessary.

<. It probably supports an upd
d. It hopes ol any future w

contradiction  fabric  opticll  quantum  missie shuttle

4 The word they in paragraph 4 refers to

a. phenomena it every fifteen minutes,
b effe mechanics.
< hers .
d. satelltes o

Look for the answers in the reading and write them on the lines. B
e s inexpe

1 Name two space-research breakthroughs that protect humans from danger o disease.

health; he often te

2 What are the benefits of ISM?

SUPPLEMENTAL READING @

Cassini-Huygens: Working Together @

Although space exploration has the ability to divide nations, some missions have the opposite
effect: they bring people from all over the world together.
One such mission was the Cassini-Huygens project, on which
twenty-eight countries worked together to design and build a robotic
spacecraft capable of traveling to Saturn. Cassini, the main spacecraft,
was built by NASA in the USA, while Huygens—a smaller “passenger”
on Cassini—was built by the European Space Agency (ESA).
One of the main objectives of the mission was to investigate

Saturn's mysterious rings. However, scientists also wanted to find out
whether Saturn—or one of its eighty-two moons—could support life. So, in 1997, Cassini-Huygens
was launched from Cape Canaveral, USA, and began its seven-year journey to Saturn.

In July 2004, the spacecraft @tered Saturn's orbit and began sending data and images back
to Earth. Later that year, Satdrm's moon, Titan, passed close tothe planet. and Huygens's moment
had come. It left Cassini and began a two-and-a-half-hour descent to the surface of Titan. With
parachutes to soften its landing, it found solid ground and sent 350 images of the moon's surface
back to Earth via Cassini.

Back on Earth;over 260 scientists from seventeen different countries waited to receive the
images, as well as data from the mission as a whole. They found that Saturn's rings are made of ice
and rock and afe quite new, having been formed while dinosaurs were stil living on Earth. They were
also surprised to find an ocean and rivers of water on Saturn; these may even support life.

The mission was so successful that it was extended unti, after a twenty-year mission, Cassini
was destroyed in 2017 while entering Saturn's atmosphere. It leaves behind a more detailed
knowledge of our solar system and a reminder of what can be achieved when nations work together.

Fill in the blanks with information from the reading.

1 The

Cassini-Huygens was the result of collaboration between
many nations.

2 Cassini-Huygens entered Saturn's seven years after it launched

3 Huygens used to slowly descend to the surface of Titan.

(2 EXTENSION

What do you think are the biggest benefits of exploring space? What are the biggest drawbacks?
Which parts of sp: do you think hould prioritize?

Talk or Write About It

SUMMARY

A summary exercise provides
practice in understanding
passage structure and in
identifying the important
information in a reading.
Exercise types include graphic
organizers, fill-in-the-blank
paragraphs, and more.

VOCABULARY PRACTICE

A fill-in-the-blank exercise reinforces the
target NAWL vocabulary learned in the
reading.

SUPPLEMENTAL READING

A short reading provides more practice as
well as an additional perspective on the
topic.

mmmm EXTENSION

Extension questions encourage
students to synthesize information,
relate the reading content to their
existing knowledge and opinions, and
express their own ideas on the topic
through speaking or writing.




DOWNLOADABLE RESOURCES

Get the most out of Reading for the Real World, Fourth Edition with our free supplemental
resources. Visit www.compasspub.com/RRW4e2 for downloadable word list, progress tests,
teacher’s guide, and writing worksheets.

WRITING WORKSHEETS

WRITING
READING FOR THE REAL WORLD 2 WORKSHEET

Unit 8: Space & Exploration
Reading 2: Why Go Into Space? G EN ERATE I DEAS

|. GENERATE IDEAS @

Read each sentence. Does it provide an argument for or against governments pursuing space exploration?
Write F (for) or A (against) on the lines. Add one or two more sentences.

2d idea-generation exercise
] es students to build on the
2. ISM can help people by growing organs cleanly and quickly. ’ = ents they developed in the
3. Inventions like the computer mouse are good for the economy. ltension section of the Iesson.
4.
5.

The money spent on space exploration could help poor people.

l. OUTLINE @ OUTLINE
Complete the outline using ideas from above or other ideas. Make sure to write at least two reasons or

details that support your topic sentence.

) ) _ N _ An outline exercise allows students to
Topic sentence (circle one): Overall, | believe that investing in space exploration (should / should not) be a
prioriy for governments create a rough structure for the short
Supporting reason/detail 1 writing exercise that follows.

Supporting reason/detail 2:

Supporting reason/detail 3:

lll. WRITE @ WR'TE
Use the outline above to write your paragraph.

A writing exercise gives students freer
practice using the vocabulary and ideas
they learned in the lesson.




DATA AND
DIGITAL ADS

PRE-READING QUESTIONS

Think about the following questions.

1. How often do you see advertisements on your phone or other devices?

2. Are they often for products or services that interest you?

3. Do you think this is a more effective way to advertise than TV ads, for example? Why or why not?

VQCABULARY PREVIEW

Match each NAWL word with the correct definition.

sophisticated

phenomenal
interference
execute
non-

retrieve

a.

o

a 0

™

used to add the meaning “not” or “the opposite of” to adjectives and
nouns

to do or perform something, especially in a planned way

to find and bring back something

extremely successful, special, and often surprising

highly developed and complex

something unwanted that stops people from doing what they are
trying to do
21



Which is true
about the US
ad industry in
2015?

communicate with customers and expand their sales. In 2015, US
was equal to about fifty percent of US traditional ad spending. H

a. Traditional ad
spending was
double digital ad
spending.

b. Digital ad
spending grew

by half.

Digital advertisements start with ¢ ata and automation. Sophisticated

© automated programs collect people’s o uild profiles of potential customers.
The collected data contains a wide ation about each person, such as their

b

contact details, transactio ta,

e

ould have the most appeal. To illustrate, consider your

havior. Once collected, this data is organized
into data sets in a process r analytics®. These data sets inform advertisers
of their customers’ needs, terests, and more. They also give clues as to which
“ messages, images,
online shoppin ies. Advertisers know which websites you look at most, how
long yo duct, and which brands you purchase. This information helps
hich platforms to use and what kinds of products to push.

ation also does much of the heavy lifting for advertisers when connecting

What do
automated
programs help
companies to
find?

le with'an ad. Automated programs communicate with other programs to retrieve
rson’s data and calculate which ads will have the maximum effect. This means
ey can execute an ad strategy without direct human input. According to the
4 teractive Advertising Bureau (IAB), about twenty percent of digital advertising is
. done by one machine interacting with another. To illustrate this practice, have you ever
= looked up something like “best restaurants near me”on Google and then later find ads for

restaurants on your Facebook account? That's targeted advertising, and it's implemented

primarily by automated programs.




Digital advertising will continue to grow in importance as mobile devices
multiply. As of 2019, there were over five billion unique mobile device users

worldwide and 2.71 billion smartphone users. That’s a huge audience. This is =

especially true in the US, where over eighty percent of the population owns a

Advertisers also use mobile devices' geolocation* technology to locate
target them with local ads.

While technology has transformed advertising knowledge
also created some unique problems. Customers are shown s
throughout their day that it's difficult for a company to . Most people
ignore pop-up ads, banner ads®, and texts. So adverti ught of more
subtle ways to reach customers. This is where n ‘ rtising comes into
play. Non-disruptive advertising might sound |i
view ads as interference. However, these isguised to be challenging to
identify. For example, there’s native advertisi are ads that take the form of
non-advertising content, such as inf
‘news” article about the he ting more hamburgers, keep an eye

out for a fast-food logo so e page. Consumer advocates look at this =

and other clever digital adver methods and point out that they raise concerns

about deception? a ivacy on the internet. As a result, many are calling for digital

advertising to be mo avily regulated® by governments.
The riving force of change in advertising has always been

tech y. gave way to television ads, and now television ads are giving =

way al ads. No matter the trend or medium, advertisers are evolving to stay
competi ho knows what the future of advertising will bring.

Reading Time: minutes seconds 642 words

Underline
three types of
advertising that
many people
don’t pay
attention to.




READING COMPREHENSION

Mark each statement as true (T) or false (F) according to the reading.

1 __ Companies spend more on digital ads than any other kind of advertising.

2 ___ Customeranalytics are used to organize information for advertisers.

3 _ Statistics show that five billion people worldwide owned smartphones in the late 2010s.
4 ___ Some advertisements are designed to look like pieces of journalism.

5 ____ Consumer advocates say the government should not interfere in online-advertising.

r'B'1
(L=

QEESd 1 Whatis the main purpose of the reading?

Choose the best answer according to the reading.

a. Todiscuss the ways companies profit from digital advertising

b. To explain how digital advertising agencies create brands

c. To describe the ways digital advertisers reach consumers

d. To examine how our digital data is used to improve online searches

M@ 2 In paragraph 3, the word implemented is closest in meaning to

a. developed
b. invented
C. understood
d. achieved

5™ 3 What allows ads for nearby businesses to appear on your smartphone?
a. Sponsored content

b. Infographics

c. Widespread mobile use

d. Geolocation technology

[EEEd 4  What can be inferred from paragraph 5?

a.~Customers.do not mind being shown deceptive content.
b. Itis the law that all ads must be clearly marked as ads.

¢. Consumers tend to get tired of looking at advertisements.
d. Non-disruptive advertising is not very effective.

Fill in the blanks with information from the reading.

1 The suggests that about one-fifth of digital advertising is automated.

2 Around four-fifths of Americans own a(n)

3 advertising is meant to be less annoying than regular advertising.




SUMMARY

Fill in the blanks with the phrases in the box.

which websites communicate effectively sorted into groups
targeted advertising where we are do not appear
Digital advertising is used by companies to 1 with

customers and increase their profits. They use automated systems to collect data which tells

them our contact details, 2 we look at, and which products we
buy. This information is 2 in a process called customer analytics.
Itis then used by automated programs to send us 4 .In addition

to this information, advertisers can use geolocation to find out 5

and send us advertisements for local shops and restaurants. The amount of ads people receive
can mean that they find them annoying and begin not to look at them. Other types of

advertising, like native ads, are less disruptive. In fact, often, they ¢

to be advertising at all.

VOCABULARY PRACTICE

Fill in the blanks with the words in the box. Change the form if necessary.

retrieve phenomenal interference execute non- sophisticated
1 The movie received reviews, so millions of people went to see it.
2 Thegymnast a perfect routine and won the gold medal.

3 After Marge dropped her necklace down the drain, she used a magnet on a long piece of string to

it.
4 Every year, technology companies release new consumer products.
5 invasive surgery can help to cure patients’ problems with a shorter recovery time.

6 With less from his editor, John found it easier to concentrate on his book.




SUPPLEMENTAL READING

Deep Fakes

The term “deep fake” describes videos or images that are edited by
artificial intelligence (Al). Essentially, deep fakes are media created by Al that
convincingly places a person, or part of a person, such as his.or her face, into
an image or video. Originally, this produced poor-quality images. However,
deep-fake technology has now reached the point where it has many
practical uses. Ad companies, in particular, are interested in the technology
because it can give them a competitive edge.

One obvious application of deep fakes for advertisers is to recreate
living and deceased celebrities. Doing so can run a company into legal issues, but when permission
is granted, there are countless possibilities. For instance, in 2019, Goodby Silverstein & Partners
created a deep fake of Salvador Dali for a video exhibition at the Dali Museum. Advertisers have even
added deep-fake advertisements to television programs. In April 2020, a hit documentary about
Michael Jordan called The Last Dance was released. It featured a deep-fake clip from the 1998 NBA
finals. In the ad, the sports commentator Kenny Mayne interrupts his broadcast to make predictions
about the 2020 documentary, tight jeans,.and his TV network’s partnership with an insurance
company. The fashion industry is joining in as well, looking to use deep-fake programs to create
fashion ads in which runway models’ faces are replaced with our own. Social-media apps such as
Snapchat have also added filters that utilize the technology.

Although relatively new, deep-fake media is definitely here to stay. Companies are already
discovering its advantages in terms of development costs and accessibility. Perhaps in the future,
deep-fake ads will become a regular form of advertisement.

Fill in the blanks with information from the reading.

Deep fakes are produced by that can add someone’s face into
another image or video.

Deep fakes can be used to bring celebrities back to life.

A film about basketball called included a deep-fake clip.

(2 EXTENSION  Talk or Write About It

Do you think digital advertising is an effective tool for companies today?
Do you think targeted advertising and native content are useful? Why do you think this?






